
Toronto’s hip-hop scene is almost 
like the world of Game of Thrones in 
certain ways. The landscape isn’t nearly 
as unified as it should be, with players 
looking to take out other players. “It’s 
a dog-eat-dog industry in Toronto,” 
says Mario Murray, better known as 
TheReaLVoyce. “And unless that stops 
we’re f@#ed. Forever.” 

This dog-eat-dog environment is 
what Murray has been approaching 
differently as a rapper. Moving to 
Toronto at 17, he was born and raised 
in Saint Lucia, where the island’s 
tight knit communities had a strong 
influence. “The way we made friends 
at school was never about trying to be 
with the in crowd,” Murray explains. 
“It was about people who I had a good 
vibe with. If we had a good vibe then 
we hung out.”

Murray still carries this sense of 
community with him, even into the 
rap game. Before he started focusing 
on his own career, he and other artists 
began the group Guerrilla Media to 
combat what he calls the standoffish 
attitudes throughout Toronto’s hip-
hop landscape.   “There’s a lot of circle 
shit,” he says. “People don’t really help 
each other. I wanted to come with the 
same vibe I had from back home, which 
was to build each other up.” Although 

Murray is no longer involved with the 
group, he says Guerrilla Media came 
out of a necessity, as homegrown 
artists with real potential are often 
ignored if they don’t allow themselves 
to be taken advantage of by record 
labels or the main stream. 

“The freedom to be creative is what 
drew me into hip-hop,” he says. Coming 
up, it was rappers like Canibus, his 
biggest inspiration, who showed him 
that you didn’t have to be a gangster 
or talk about bling-bling to be heard. “I 
hated people like Jay-Z, couldn’t stand 
him; couldn’t stand Cash Money,” he 
says.  However, he says now things 
are different as he understands the 
different integrities of hip-hop. 

Lyrically, Murray often forgoes the flair 
and vanity that tends to accompany rap 
in exchange for downright honesty or 
the simple things that hit close to home. 
His single “A Kiss from My Son” was 
inspired by none other than a kiss from 
his son. “I never thought I’d be in this 
type of position where I’d actually feel 
this kind of love,” he explains. “When 
you become a [parent] you’ll know. That 
amount of love just floored me.”

In the time between his first EP and 
now, Murray’s main challenge has 
evolved from scraping together 
enough funds to building a strategy to 

take his career to the next level.  “I want 
to do more with less time and minimize 
mistakes,” he elaborates.  Also, he’s not 
counting on the attitudes in Toronto’s 
hip-hop scene to change in order to be 
successful. “I want to make a dollar, and 
I want to make sure everyone around 
me makes a dollar. My job is to make 
sure that you’re working.  You win I win. 
No dog-eat- dog.”

He illustrates his point using the 
Toronto Raptors as the perfect 
metaphor for local rappers. The NBA 
team struggled at first as it wasn’t a 
strong group, but started to get much 
better as they became a more cohesive 
team.  “Toronto as a city- unless we 
have a team we can’t play ball,” he says 
referring to the hip-hop industry. “We 
have players but no team. How are we 
ever going to win a championship?” 

For now, Murray stresses the 
importance to aim and fire. He 
mentions that most artists spray and 
pray; they put out as much music as 
possible and pray that it would hit. 
Instead, forget what’s trending and 
simply make good music. That in itself 
would give you a following. “At the end 
of the day this whole thing is a journey,” 
says Murray. “If all you’re thinking 
about is the destination, you’re in the 
wrong business.”  

By Andrew Williams  

Keepin’ it honest with 

The Real Voyce

Kim
Kelly

By Domonique Morris

Imagine being at a modeling competition 
and asked if you can sing. You sing on 
the spot and are then signed to David 
Reid of Styles International who begins 
to work with you on your modeling AND 
singing career. Sounds farfetched, right? 
Fortunately for Kim Kelly this is her reality.

With help from Styles International, the 
Jamaican born in Portmore, raised in 
Brampton Ontario - singer, songwriter, 
model, and actress - has gained 
confidence to pursue her music career 
all while keeping busy in the Toronto 
nightlife scene hosting several events.

Known by her peers for singing more 
than she spoke, Kim Kelly has been 
featured on MTV, performed alongside 
Dancehall artiste Konshens, and has 
recently ventured to Jamaica on a media 
tour and will be returning to film a video. 
She has been featured in the Jamaica 
Gleaner and Lifestyle Magazine.

Kim Kelly wrote and executive produced 
her first single ‘It’s You’ which is featured 
on YouTube. In 2013, she connected 
herself with Jamaican production team 
Pay Day Music who produced ‘Never Let 
You Go’ and ‘Wait For you’. Currently, 
there are several projects currently in 
motion for Kelly. One that is in rotation is 
the One Drop Reggae Love song ‘Fall in 
Love’ co-produced by Jamaica’s DJ Goffe 
Productions. All her songs are rather 
impressive and catchy R&B Dancehall 
tunes that are definitely dance floor 
worthy.  
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